FIELD PROBLEMS

Providing Real Answers to Issues of Today's Army Families

Your Questions Answered by Military Spouses
Tara Crooks & Starlett Henderson

Crooks & Henderson’s desire to help
military families is a genuine effort to
change the lives of our warriors and
their families.

With Tara Crooks’ prior service in
military support group leadership
positions, she knows the needs of the
military family at all stages of their
commitment. Also her volunteer
training and work with the Army has put
her in touch with the necessary
resources to inform and empower
soldiers and families for arfield
problem.

Starlett Hendersois an Army veteran

and National Guard spouse. Since
leaving the Army, she has gained
experience as a government employee
and completed her Masters in
Professional Counseling. Her education
and well-rounded, prior military and
government experience has afforded her
opportunities to work with soldiers and
their families in numerous settings.

Together they are military spouses who
believe that, while the road is tough, it is
traversable, and the journey of a military
family has inherent value measured in
enriched life experiences, pride, and
sense of honor.
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Our outreach and support programs are:

Field Problems™ — a self-syndicated
Q&A column for military families

Field Desk™ — Crooks and Henderson
"on assignment” for interested
publications

Field Exercises™ — Crooks and
Henderson brought to the field, in
person, for the benefit of military
organizations or communities interested
in learning more about military life

FPLIVE! — A monthly call-in internet
radio production

Online chat capabilities, a Listener's
Line, "Snail" and E-mail support, and
more...

These services were brought about by
Crooks and Henderson's desire to share
their career's worth of military family
experience and Henderson's own
experience as an Army veteran. At
Crooks and Henderson’s home,
FieldProblems.convisitors receive
real-life, researched solutions for their
military family’s needs.

Solving the problems of Army families
where it matters most...in the fiels
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FPLIVE! is the Army community’s fun
and feel good source for solutions to
Army Life challenges. It is a monthly
one hour internet talk radio program
where listeners are given the option to
listen live or to participate in the
conversation by calling in or instant
messaging to the program.

Crooks and Henderson hé®®LIVE! to
address everyday military concerns like
changing duty stations, choosing a
military healthcare option, or dealing
with deployment.

Opportunities to suppoRPLIVE! exist

in the way of advertising and
sponsorship. A media player directed to
FPLIVE! can be encoded on your
organization’s website if you wish to
support military families and give them
a reason to visit your site. Also, we
always welcome contributors who may
have pertinent information to pass to
military families via our online network.
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Solving the problems
of Army families where
it matters; in the field.

WITH
HOSTS

CROOKS & HENDERSON
www FieldProblems. com
What's Your Problem?

Largely married women ages 18-34

Listenership
300+ and increasing daily

Visitors
800+ per month via
FieldProblems.com

Demographics
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~ with iTunes

For more information oRPLIVE! :
http://www.blogtalkradio.com/fplive

[ Listen Live! f]

BlogTalkRadio.com &
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YOUR COMPANY CAN REACH
the exact highly targeted audience you want
to address! Your sponsorship and
advertisements will provide an invaluable
resource to support the military community!

A RECESSION-PROOF CONSUMER MARKET

Military families are largely unaffected by drops in consumer confidermegght on by recession due
to their all-but-guaranteed jobs. With $80 billion in household income, married mftiraiies
represent one of the most powerful yet underserved consumer market segmentitdtHé

women make over 80% of the household purchasing decisions in a family, that number t® closer
90% for Army wives.

Army wives are in their 20s and 30s, raising young children, buying homes forstiteri and in
general, in the process of establishing brand loyalty.

Example of consumer household purchasing decisions made by military families:
Groceries: over $5 billion spent per year in military commissaries.
Relocation: military families move every 2-3 years.
Clothing, cosmetics, sundries, and household items: $9 billion spent per year in military
exchanges alone.
Investing, insurance, and banking.
Home purchases, home furnishing, home improvements, and appliances.
Automobiles.
Children infant products.
- Vacation, travel, and entertainment.
....And many, many more!

HARD-WORKING MILITARY FAMILIES

65% of military spouses work outside the home and especially in a tight labor manke¢pitesent
a tremendous way to tap into talent for your company. They tend to be very loglalydrling, and
ambitious individuals.

Total number of military spouses: 1.12 million.
o Active duty spouses: 688,000
0 Reserve spouses: 428,000

92% are women.

78% enlisted spouses; 22% officer spouses.

57% are 25-40 years of age.

73% have children.

65% are employed outside the home.

*Source: 2004 Profile of the Military Community
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Tara Crooks, or “Household 6” in the
Crooks’ family, is best known for her
ability to motivate and empower others.
She holds a Bachelor of Business
Administration in Human Resource
Management.

Tara has ten years experience as an
involved military spouse volunteer and
six years of general management
experience as an employee and with her
own businesses. With her prior service
in leadership positions, she knows the
needs of the military family at all stages
of their commitment. Her volunteer
training and work with the Army has put
her in touch with the necessary
resources to inform and empower
soldiers and families for arfield
problem.

Tara’s journey with the military began

in 1998 when she and her husband
PCS'd to their first duty station, Fort
Hood, TX. Tara started her original
home business, which she has since
sold, The Candle Coop in 2001 to be
able to raise her daughter in a more
stable environment, given her husband’s
career choice. She is married to her best
friend, Kevin (US ARMY), and has a
beautiful little girl Wrena, and a baby
Crooks’ due to arrive August 2007.

Their family, including two dogs and a
cat, is all snuggled in their home near
Fort Stewart, G#
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Star Henderson is a National Guard
Army wife and Army veteran of full-
time and Army Reserve components.
Since leaving the military in 2001, she
has worked for the Department of the
Army and then began her schooling to
become a certified counselor. She
graduated in 2005 with a Master's of
Arts in Professional Counseling. Her
desire to know about and work more
with service members and military
families drew her to developing a
partnership with Tara Crooks.

Star has been a soldier, leader, deployed
mother, and “waiting spouse” over the
eleven years of her family’s military
commitment. Star recently completed a
nine-month practicum at a community
health facility to gain experience in a
variety of counseling settings
(individual, group, and family), serve a
variety of populations (children and
adults), and utilize a wide range of
intervention strategies (therapeutic
listening, crisis intervention, and
psycho-education).

As an FRG advisor she develops and
distributes timely and relevant
newsletters and special bulletins
addressing immediate concerns of
military families on the home front.

The Hendersons transplanted from
Michigan to Georgia in 199
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OUR COMMENDATIONS

| reached out, asked for help and, to my heart’s surprise, | received not only the guigaaged for but | received
it in such a nice, truly caring and concerned manner it has just made my soul/syaile, THANK YOU so very
MUCH.

Rosie- New Army Wife, Redlands CA

Just wanted to let you ladies know that we at GX support what you are doing. Again thafikgofodo. You ladies
have the toughest job in the Army!
CPT Irvin — Editor, Military Affairs, GX: The Guard Experience

Thank you for publishing “Redeployment Aftermath” from Trudy in Michigan. You bothéd on some true
challenge points several of us face nowadays. Since our deployment Julyl 2004 tve have had several
families express their concern over emotional distress. High adrenal rirshe®ecember 2004 through October
2005 to finding the “New Normal” have been hard. Several of us have the added mkdilalges and/or a
military spouse diagnosed with PTSD to top things off. | have come to riaiz® many rural communities
where the majority of our guardsman and reserves come from are ill-equppssi$t our younger vets. | wish
your articles could reach more families in need. Thank you for taking the time ambsy@ur advice.

Jeannette - Proud Wife and Unit Coordinator, Ontario OR

SPONSORSHIP AND SYNDICATION
Field Problems™ is available for syndication by publishers around the globe. Our intent is to seach a
many military families as possible in order to provide this much needed resownifogd dut more about
syndication, obtain pricing information, view sample columns and publishing guidelines, visi
http://www.fieldproblems.com

TheField Problems™ website has available sponsorship in the form of 468 x 60 banner rotation. The
current pricing and information is availablehdtp://www.fieldproblems.com/advertise.shtml

FPLIVE! the call-in talk radio show has sponsorship available within the show in the formaof on
commercials. Please contact Tara Crotks@fieldproblems.confor specifics.
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